WORLD MARKETS PRICING
& REIMBURSEMENT

GLOBAL
INSIGHT

“Establishing prices for our products is one of the most fundamental strategie decisions that drug

manufacturers have to make.”

— Product Manager, Pharmaceutical Company
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Product pricing is a key determinant of returns on

R&D investment, but achieving

optimal pricing has never been more difficult than in today’s climate of intensifying
cost containment and ever-changing regulatory environments.

Entirely Web-based, World Markets Pricing & Reimbursement (WMPR)
analysis of global pricing and reimbursement developments through:

combines comprehensive tracking and

m Same-Day Analysis and monthly in-depth reports, including a monthly summary and editorial of regulatory
reforms, risk-sharing agreements, reimbursement decisions, and developments around the world [1]

m A database of 15 cost-containment policies (such as price cuts,

therapeutic reference pricing, and generics

substitution), enabling instant comparisons of P&R regulations across 30 leading and emerging markets [2]

m Detailed country profiles and analysis on how each policy affects spending for 30 markets [3]

m Aninternational pricing database of innovative drugs, allowing comparisons of competitor launch

sequencing and pricing strategies [4]

m Aninternational reference pricing matrix, outlining the countries that are referred to by any government

when pricing a drug, across 36 markets [5]

(1

Same-Day Analysis provides you with the
implications of P&R reform in leading markets,
key product pricing decisions and trends in
market spending, complemented by in-depth,
monthly Special Reports.

[2]

An interactive
database allowing
you to search for
pharmaceutical
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IHS Global Insight’s WMPR is specifically designed for pricing managers, strategic
planning managers, health economists, and product managers. This service allows

the user to easily navigate the complex pricing and reimbursement systems in key

markets, enabling you to optimize pricing strategies and launch sequencing.




WMPR combines in-depth regulatory analysis with product-specific pricing data,
providing you with macro- and micro-level understanding of how P&R environments
affect both your products and those of your competitors.
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Our searchable database contains prices for all innovative drugs
approved since the beginning of 2003 across eight leading —— — et - — —
markets, allowing you to see the impact of cost-containment | s wssom ST S s —— — o
measures on individual products and compare manufacturers’
strategies on pricing and launch sequencing. . . . . (5]
The international reference pricing matrix looks
at the vast network of countries that look to
PRICING & REIMBURSEMENT COUNTRY PROFILES each other when pricing their drugs, and can be
. used to optimize launch-sequencing strategies.
Australia Germany Netherlands Sweden P q g g
Argentina Greece New Zealand Switzerland
Belgium Hungary Poland Turkey
Brazil India Portugal United Kingdom
Canada Ireland Russia United States
China Italy South Africa
Czech Republic  Japan South Korea
France Mexico Spain

WMPR leverages IHS Global Insight’s local market expertise to predict future policy
trends, allowing you to understand how P&R environments are shaped, and how this
shaping effects pharmaceutical consumption, before it happens.




» IHS GLOBAL INSIGHT HEALTHCARE & PHARMA SERVICES

IHS Global Insight's Healthcare & Pharma practice provides a portfolio of
intelligence solutions to optimize the performance of companies and organizations
across the pharmaceutical, biotech, and generics sectors. Qur key focus is to
provide actionable insights to support strategic decision making— particularly
in the fields of market access, pricing and reimbursement (P&R), emerging
markets, generics strategies, therapeutic development pathways, and general
competitive intelligence. We deliver high-value subscription and consultancy
services to address daily healthcare information needs, highlight important
market trends and obstacles, and maximize product life cycles. These services
include our Same-Day Analysis— providing the latest global analysis on
fast-paced developments in the sector on a daily basis—multi-client studies,
special reports, country reports, global pricing data, and market access
consultancy. Our expertise is based on the unparalleled geographic and
therapeutic specialties of our in-house data and specialized analysts.

For more information, please visit www.ihsglobalinsight.com/healthcare.

* IHS Global Insight also offers its global pricing database, PharmOnline International,
as an optional add-on to WMPR. Please see separate brochure for further details.

**IHS Global Insight also offers its database for risk-sharing agreements, Risk-Sharing
Database, as an optional add-on to WMPR. Please contact us for further details.

THE POWER OF PERSPECTIVE

ABOUT IHS GLOBAL INSIGHT: IHS Global Insight (www.ihsglobalinsight.com) provides the most comprehensive economic and financial
information on countries, regions, and industries available from any source. IHS Global Insight’s immediate and insightful analysis of market
conditions and key events enables innovative and successful decision making for clients around the world. IHS Global Insight employs
approximately 700 employees in 13 countries.
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